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Brand Naming for Eri Silk Textile Products
Uraiporn Sukterm

Abstract

Brand naming for Eri silk textile products is an important strategy to create sustainable competitive
advantage for products. The objectives of this research were (1) to study the factors influencing of brand naming for
Eri silk textile products (2) to study the meaning of Eri silk textile product brand name (3) to test the acceptability of
Eri silk textile product brand name. Literature research and focus group technique were used to obtain the information
on the factors influencing brand naming, then used for developing brand name for Eri silk textile products using
NamePro™., Six brand names were selected and tested for their memorable, meaning,  internationalization and
preference. Representative of 385 consumers in the North, Central and Northeast and 50 textile product shops in the
Northeast were used. Their opinions on the factors influencing of buying decision for general silk textile products and

the characteristics of the good brand name for Eri silk textile products were then also collected.
The factors influencing of brand naming for Eri silk textile products from literature research and focus group
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were as following “attributes”, “brand association”, “brand learning”, “brand memorable”, “value”, “brand relevant”,
“source of origin”, “benefits”, “personality”, “opportunity for use”, “culture” and “user”.

That factors influencing of buying decision for the silk textile products were “beautiful and distinctive”,
“quality for use”, “benefits from using” and “level of quality”. The factors influencing of buying decision for the brand
name silk textile products were “level of quality” and “level of price”. And the characteristics for the good brand name
were ‘“modernization and internationalization”, “culture”, “memorable and recognize”, “personality”, “brand
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association”, “brand learning”, “ benefits”, “ value”, “ attributes” and “distinctive and brand identity”.

The selected and tested six brand names were ThailvorySilk, SiamlvorySilk, IvorySilk, Thaiclassic EriSil,
ThaiSilk and SiamPearlSilk. ThaiSilk was the most easy to remember, the next were SiamlvorySilk and ThailvorySilk
respectively. The brand name that the consumers have expressed the most association to the silk products was
ThaiSilk, the next were ThailvorySilk and SiamlvorySilk respectively. The brand name that the consumers have the
most expressed to the attributes and meaning of the Eri silk products was SiamlvorySilk, the next were SiamPearlSilk
and ThailvorySilk respectively. The most internationalized brand name was IvorySilk, the next were ThailvorySilk and
SiamlIvorySilk respectively. The most suitable brand names for each category of the Eri silk textile products were
SiamlIvorySilk and ThailvorySilk. And the most preferable brand name was SiamlvorySilk, the next were
SiamPearlSilk and ThailvorySilk respectively.

Overall by ranking, SiamlvorySilk was the most suitable brand name. It was easier to remember, associated to

the attributes and meaning of the Eri silk products, internationalize and suitable for each category of the Eri silk textile

products than other brand names. Therefore SiamlvorySilk could then be used for the Eri silk products.
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