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Marketing Strategy of Organic Hommali Ricemill in Northeast Area

.
Somnuda Summanuch

Abstract

Achievements of studying “Organic Hom Mali Ricemill marketing strategy in northeastern Area” is to realize
and solve the marketing problem. It is therefore important to further result, we have studied the mills which both
purchase organic Hom Mali rice and do not, in Northeastern Area. To develop this understanding, I have made 500
questionnaires for Mail interviewing, and acquired 107 questionnaires in return ; percentage 21.4. To analysis result I
have use Descriptive Statistics ; percentage, frequency, estimate an average, and Inferential Statistics ; F-test and Least
Significant Difference (LSD)

As a result, most of people who responded were men, age between 41-50 years old, who got bachelor degree,
and there work status are business owners or family members. The most important problem is government policy and
service, and other problems are products, dealing and marketing. The assistant they have requested as the most
important is about selling price, other requested assistants are marketing preparation, products, Place, also government
policy ad service.

Firstly, Strategy for the mills which has settled during 5-10 years, 11-15 years, and more than 15 years such as
to give them some training and suggestion, to give more knowledge and financial support, to give them information
about standard quality control, to give and train them about product design and packaging development for Hom Mali
rice, improve and promote new technology and machine, to control an average price for the market, also inform and
produce the market for Organic Hom Mali rice.

Secondly, strategy for one-owner mills, limited partnership, company limited, and cooperative such as ; to
give more knowledge and financial support, to give more information about the operational location, to give them
knowledge about human resources, to give and train them about product design and packaging development for Hom
Mali rice and how to set the higher price of Organic Hom Mali rice to normal rice.

Thirdly, strategy for local-marketing mills or export market such as ; provide the training about product
knowledge and Organic Hom Mali rice other standards, to quote the higher price of Organic Hom Mali rice to normal
rice. Also support them seriously and continuously about the channel to release products.

In conclusion, the strategies for Organic Hom Mali Ricemills in Northeastern Area are;

Marketing preparation ; to give more knowledge and financial support, to give them knowledge them about
human resources, and more information about the operations locations. Products ; to prepare some training about

Organic Hom Mali Rice standard and provide them some information about quality control, product design and

" Master of Business Administration, College of Graduated Study in Management, Khon Kaen University. 212 pages.



packaging development and how to create brand and logo. Price; to set a certain price and try to make standard pricing
in the market, also quote the price for Hom Mali rice higher than other kind of rice. Channel of Distribution ; to
provide them some information and knowledge about Hom Mali Rice marketing and merchandising, also give them support about
proper location for their products. Promotion; to prepare some information and knowledge about product and brand
advertising, provide marketing training for employee and marketing promotion. Government policy and service; to
provide seriously and continuously support and give them conveniences once there is a contact with government. Also,

provide a department for Jasmine Rice marketing and promoting.



